Membership Survey Data Collection and Communications Plan

The following plan eliminates general membership e-blasts from the tactics.  
	Date
	Action

	Mon. May 10rd
	Banner ads issued to chapter admins and CBMs

	Tue. May 11th
	Survey site opens www.mpisurvey.com

	Tue. May 11th
	Survey reminder goes up on MPI Web marquee and the NFi hosted chapter websites

	Tue. May 11th 
	Survey story appears in MPINews

	Tue. May 11th – Tue. May 25th
	Social media flights kick in – Twitter, facebook, LinkedIn, i-Meet, MPI GroupSpace, Engage Blog (blast will go out to group members on Mon. May 17th)

	Wed. May 12th 
	Survey reminder appears in the  Chapter Leaders Newsletter

	Thur. May 13th
	Survey reminder appears in MPI Access

	Mon. May 17th 
	Two winners are drawn for free renewal or WEC registration

	Tue. May 18th 
	Survey reminder appears in MPINews

	Mon. May 24th 
	Two winners are drawn for free renewal or WEC registration

	Tue.  May 25th
	Survey reminder appears in MPINews

	Tue. May 25th
	Survey closes – possible final reminder in MPINews – if needed, extension of the data collection period and an e-blast to the total membership with a significant drawing.  


Banner Ads: 
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Talking Points: 

What: The annual MPI Membership Survey is the tool that MPI International Headquarters uses assess the value it is delivering to members and make adjustments to increase the value of membership. 

Based on your comments last year, we have significantly shortened this year’s annual membership survey.

The survey should only take about 15-minutes.


Why: Your responses are vital for us at MPI as we use this information to constantly make improvements
to your MPI experience. Letting your voice be heard is the best way to ensure your needs are met.

Benefit of Taking Survey:  MPI will draw two winners each week to receive their choice of a FREE membership renewal or registration to WEC 2010 in Vancouver.   
What Actions taken from last year’s survey results: 

· Adjusted and expanded the MPI Cares program to meet the needs of our members during the changing economic environment. 

· Reorganized our Strategic Communications department to increase the relevancy and reduce the volume of communications coming from International. 

· Created the MPI Knowledge Exchange Webinar series to bring valuable education to members’ desktop on demand. 

· Reinvented the chapter education program to bring new educational opportunities for all member types at the chapter level.

· A new business model for delivering professional development content to members will soon be deployed. 
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